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INTERNATIONAL MARKETING
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PART - A

»._. 3 ,. What are the stages 111 Intematlonal marketmg‘7
“ef4 5 b)) -What are the Intefnational Trade Barriers? :
c¢)  What do you mean by Joint Venture?

d) Explain International Product Life Cycle.

e)  Write a note on Export Documentation.

...... —
Comment, discussing the points of difference between Domestic and Internatlonal
Marketing. Also discuss the issues and challenges of International Marketing. [10]
OR
3. “International Markets give lucrative opportunities for firms to go International when
e e compared to Domestuc Markets Comment dlsoussmg the reasons, opportumtle.s--.and L,

4. “Understandmg and adaptmg to the environment in Internatronal markets is a pre-
requisite for the success in International Marketing”. Comment giving the varied
elements of International marketing environment and their impact on marketing. [10]

OR




Developing Nations and Transitional Economies are more lucrative for International
Markets, than-Developed Nations”, Comment discussing the International Marketmg in
Developmg, Trans1tronal and third world countries and-their s1gn1ﬁcance in comparlson -

g developed economies: Also discuss the segmentation and targetitig in these markets.’

10.

,_.__.Also drscuss the promotlon in Internatlonal Markets [10]

11. ~~“Effective Marketing-Channel otrganization and-E-Marketing determines the success.of -,

[10]
OR
“Modes of entry into International Markets have lot of options, it depends on the firm to
make its wise decision, while making a choice for entering the foreign markets”.
Comment, giving the, International Market Entry.Strategies, discussing, relative merits
and. demerlts Dlscuss"w1th a spec1al reference to Entry strategles of Indlan F1rms 10}

“Product Life Cycle in Intematlonal Markets is one of the key success factors in

International Marketing”. Comment, giving varied elements of International Product Life

Cycle and also discuss the importance in International Markets. [10]
OR

“Pricing, promotion and posmonmg determines the success of products in International

Markets”. Comment, grvmg the pricing:decisions arid strategres m mternatronal markets

“Negotiating is an art and it requires lot of fineness when it is done with International

Customers”. Comment, discussing how one can negotiate with international customers

and international marketing. [10]
OR

any’ International Marketmg Functlon Comment dlsCussmg the role played by them ]

“international marketmg 1 0]
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